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15 - 16 May -  Dubai, UAE

With unprecedented rates of growth across the MENA region and record levels 
of global competition, CMOs all over the Middle East are facing increased 
pressure to transform into digital marketers and capitalise on the current 
growth momentum. 

To capture new markets and boost profitability, regionally and globally, To capture new markets and boost profitability, regionally and globally, 
CMOs must develop agility in reacting and responding to the rapidly changing 
market. Staying ahead of competition and ensuring connectivity with 
consumers are of extreme importance to any ambitious, forward-looking 
company.

Not only are they expected to familiarise themselves with the advancement of Not only are they expected to familiarise themselves with the advancement of 
technology, they must also become storytellers to create content that 
converts. Today, CMOs have become the heartbeat of organisations. 

After all, where would organisations be without their marketing functions? 

‘‘Whosoever desires constant 

success must change his conduct 

with the times."

— Niccolo Machiavelli
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